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Summary. Market conditions for corporate
operations make it necessary to implement optimal
management decision-making to determine the pro-
duction of goods, the choice of sales target markets,
and the search for potential purchasers for their
products. This implies the existence of reliable
market information which the company must obtain
independently, and then on the basis of that, to
decide which operations are likely to be the most
effective. The enormous manufacturing capabilities
of modern industries, the rapid modernisation and
expansion of the product range in the context of
scientific and technical progress, and profound chan-
ges in the nature of market demand cause a whole
range of problems which complicates the sale of the
merchandise. Making projections relating to the
development of the market for its merchandise
implies the identification of factors that influence the
structure and volume of demand, and the dynamics
of its change in the past and in the future. It should
be noted that consumer loyalty to a company’s
production is the main determining condition in
terms of both the qualitative and the quantitative
parameters of the products which need to be
implemented. This very evaluation of the consumer
of property is the factor which affects its outcome.

This leads to the materialization of the
company’s market development projections based
on the study of purchasers’ motivational and highly
personalized incentives. A clear definition of
consumer target markets makes it possible to avoid
the squandering of financial resources, and to
concentrate them in strategically important areas.

Scientific activity of the school. Members of
this school have already published approximately
300 research papers. They participate in international,
pan-Ukrainian and regional scientific and practical
conferences and seminars. Under the supervision of
the director of the school eighteen Ph. D. (Kandydat)
theses have been defended.
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